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This exam question consists of 2 pages in total including this page.
Q 1)

Monthly subscription of unlimited streaming of films and series to private homes over an internet connection is a relative new product in Europe. Latest are Netflix and HBO new brands launched in Denmark.

On the basis of a customer focused analysis of the product category you are asked to discuss

1)  Some potential target groups (in a country of your own choice)


2) Competitive/substitute products/brands


3)  Useful price strategies


4)  Potential effective promotion - activities in the first 12 months
Q 2)
Discuss and come with own examples on

1) What are the characteristics of a strong brand?


2) Which factors plays a role in establishing a brand?


3) For whom is brands beneficial?


